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Autobiography

Hi, my name is Tianzi Yuan (Lena), I’m from Canton, Chi-
na. I came to US at 2012. I’ve been switch to UI/UX de-
sign filed since 2013 and my previous background is Land-
scape Architecture. Even though I learn web & app design 
not a long time, I love it much more than Landscape Archi-
tecture. It’s more interesting, creative and developing. I’m 
interning as a UI/UX designer at a mobile app company.

I love clean, modern and flat design. I’d love to browse 
new and beautiful designs at pinterest.com every day. I get 
a lot ideas and styles from it. I also like front-end program-
ming. I think everything in this field is so interesting and at-
tractant.

Tianzi Yuan (Lena)
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Abstract
Today, a fun and intellective assistant app, it has three functions, first it will re-
mind about bad weather; second it will automatically insert personal schedule, 
events, friends’ birthday by connecting with Google account, email and Face-
book; third you can voice insert shopping list, or it will analyze your activities 
then pop-up shopping suggestions maybe you need. When you pass the store 
on your shopping list, it will pop up. It’s your personal butler who manage ev-
erything for you and care about you.

The Butler app has only three functions, each function has one page, slide 
screen to switch between the pages. This app doesn’t need to set too much, 
it’s a smart assistant. Even though users want to set schedule or shopping list, 
they can do voice insert. In addition, for more fun, it will have a character butler, 
looks like the app is a real butler, he/she has personality and care about you. 
The app will based on Android system because it will do pop-up remind and 
has style. The controlling will use gesture mostly, it’s easier to use and more 
fun than tap control.
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Statement of interest
I’m a lazy person, I hate the reminders have to type and set reminding time. 
And I also hate the reminders’ interface, bunch of lists, look very boring. I have 
no interested in using or setting the reminders at most of time. So I was won-
dering, can I do a really smart and intellective reminder, give up the list form, 
let it looks more fun and easy to use. It can be an assistant which remind about 
my life, like weather, remind me to go out with umbrella or jacket if it’s rainy or 
windy. It can insert my schedule by some other accounts, then I don’t need to 
set or type any schedule or event. It should be a fun and cool app, then I’ll use 
it.
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Market
Research

Mobile Users (age: 18+)

2008 2009 2010 2011 2012 2013 year

12,000

13,000
79%

89% 91% 92% 93% 94%

App Using Frequency

50%

100%

8% 3%

Do not
use

Once a
month

4%

20%

Once a
week

Once a
day

64%

Multiple
times a day
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Smartphone

91.6%

Frature phone

8.4%

Reasons For Using New Apps

40%

30%

20%

10%

50%

26% 23%
15%

Any free
downloads

33% 30%

24%

Any paid
downloads

23% 20%

13%

All

I looking for ideas and inspirations using mobile apps
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App Data ResourceApp Data Resource

The Growth of Google+
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ENABLEDS: Google+ Enabled Google Accounts
LAYER USERS: Those who’ve done some Google+ powered action
GOOGLE+ USERS: Those active within Google+ itself

07/11

Plus

60% of 500M users
engage DAILY

60%

80% of 500M users
engage WEEKLY

80%



PAGE PAGE01 02

How does Google Calendar work?

Gmail

Gadget

Google desktop

email contains trigger
 words (”meeting”, or
dates and times) arrives

automaticlly display
“add to calendar”

docked in the
sidebar, check

and add schedule
easily

create a schedule
then “Add Even”

Calendar
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Actives
845 million
monthly active users

64%
daily active users

Groups
900 million
interact objects

80 groups/events
average user connect

Users
1/13 people
on Earth is on Facebook

71.2 %
of all USA internet users

1.5 billion
event invites in 20 mins

2.7 billion
likes & comments daily
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Competitive Analysis I
Reminder Apps
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Competitive Analysis II
Assistant Apps
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Conclusion
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Target Audience

My target audience will be the 15 to 28 years old, male 
and female, who need a reminder but lazy in settings, and 
wants a fun and cool reminder. People who don’t like too 
formal and checklist reminder will be my target audience.

Target Audience
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Personas
These persons are collected based on my target audience. 
They are the representation of people who needs remind-
er but don’t like the formal reminders and lazy in settings. 
They need an app which is smart and intelligent to remind, 
and a fun and cool interface. They can get the more of in-
formation in one day they need, such as weather, sched-
ule, shopping list, but no need to set up these.
personas are based on real people but I changed their 
names and photos.
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Moodboard
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Logos



PAGE PAGE01 02



PAGE PAGE01 02



PAGE PAGE01 02



PAGE PAGE01 02

Wireframe
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Proof of Concept
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Timeline
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Technical Specification



PAGE PAGE01 02



PAGE PAGE01 02

Portfolio

personal background, study 
timeline, and introduce
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